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WHAT IS LEAD GENER8S8OR™?

LEAD GENERSOR"™
G LEAD @ IS A NEXT

energgor GENERATION
AD NETWORK:

It incorporates elements and functionality
displayed by demand-side platforms and ad
networks... all driven off a powerful and

intelligent consumer database.




KEY FEATURES:

Allows users to define and pre-load campaigns,
establish critical criteria such as specific target
market at a granular level and determine what
distribution channels are preferred.

Hot Lead Connect™ facilitates the transmission
of positive response leads in real time, allowing
call centres or sales teams to phone the new
leads within seconds.

The channel selection may be any combination
of SMS, eMail, Social Media and Bastion & Flowe's
exclusive OfferNET. (OfferNET is an extensive
network of online digital advertising real-estate
that covers every category of online consumer
usage on all internet connected devices.)

All information and processes are centrally
managed.

Creatives and messages can be updated
without the need for users to update their copy
of Lead Gener8or.

Secure cloud storage ensures that all
Information is kept safe and NOT on the device.
The system allows users to allocate their own
budget in any combination of the distribution
channels selected.

Fully compliant with current legislation, and
PoPi ready.



THE POWER OF DATA
AND CHANNEL INTEGRATION:

By unlocking the power and intelligence of one of
South Africa’s largest consumer databases, Lead
Gener8or™is able to provide complete integration
across digital channels, including SMS, eMail,
Facebook, Google and host of other online real
estate.

Coupled with this “Big Data” approach is the ability
to build complex and highly targeted Customer
Audiences, which provides immediate, automated
and highly profitable retention, cross- and up-selling
campaigns. Ultimately, Lead Gener8or™ ensures that
you can outrank and outperform your competitors
who have bigger budgets and because of this

ability to garner expanded target audiences,

Lead Gener8or™” outperforms Programmatic, time
and time again.




DELIVERING BIG BRAND RESULTS
TO ALL OPERATORS, BIG & SMALL

Lead Gener8or™is Omni-Channel

Enabled, Providing Hyper-Local Targeting: Lecad
Gener8or™ allows users to define and pre-load
campaigns, establish critical criteria such as specific
target market(s) at a granular level and determine
what distribution channels are preferred.
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Lead Gener8or" is Digital

Without the Complexities:

Anyone with a modicum of computer skills can use
Lead Gener8or™ We've ditched all the complexities
embraced by typical Demand Side Platforms (DSP’s)
such as Programmatic, so that you can focus on the
success of your campaigns without worrying about
what's happening under the hood.



WHY LEAD GENER8S8OR" IS
MORE COST-EFFECTIVE THAN
PROGRAMMATIC

Programmatic is a smorgorsboard of
fee-earning intermediaries.
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PROGRAMMATIC SIMPLIFIED

Viewed in its most simplistic form, Programmatic
is a series of stacked layers, each earning a fee prior
to actual publishing.

ADYERTISER

Agency

Agency Trade Desk

Demand Side Platform

Media Planning & Attribution
Creative Optimisation

Tag Management

Data Suppliers

Sp;nd Data Aggregators
on Buy
Advertising Data Management Platform

Targeted Networks

Vertical / Custom

Media Management Systems
Verification & Monitoring Servers
Ad Exchange

Ad Servers

Ad Networks

Actual Supply Side Platform
Advertising
: Publisher Tools

i Website / Bl / A
Publisher chere o9 Pe

Owners (Publishers)
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HOW LEAD GENER8S8OR" WORKS

This is in stark contrast to Lead Gener8or™, which
focuses almost exclusively on the Actual Advertising
of the campaign.

Spend
on Buy
Advertising

Ad Networks
Supply Side Platform
Publisher Tools

Website / Blog / App

Owners (Publishers)
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Cost Per Reach*
RO.12

RO.10
RO.08
RO.06
RO.04
RO.02 I
RO.00

Costs Reduce with Each Il:er-al:uon

CPM*
R120.00

R100.00
R80.00
RB0.00
R40.00
R40.00 I
R0O.00

Costs Reduce with Each Iteration

*Based on Actual Campaign Results

With over 50 case studies already completed, it is
beyond a shadow of doubt that Lead Gener8or™
outperforms Programmatic on iterative (more than one
iteration of the same creative component) campaigns,
specifically against metrics such as Cost-per-Acquisition,
Cost-per-Lead or Return on Investment.



THE MAGIC BEGINS WITH
OUR UNIQUE DATA PROCESS

STEP ONE

Select the relevant

variables from the Lead
Gener8or™ database that
best match the targeting
criteria for a specific
campaign.

STEP TWO

Overlay the Lead
Gener8or™ variables
on available Google or
Facebook variables
to enhance
the selection.



STEP THREE

Combine the information
derived from the data
variables to build a
bespoke Custom
Audience for the
campaign.

STEP FOUR

Build an Exclusion

List for Facebook
and Google to enhance
the targeting capabilities
and enrich the prospect
pool, thus reducing lead
acquisition costs during

final campaign execution.



The Inner
Workings...

Log in: The user logs in with an exclusive username and
password. All information is stored in the cloud and is
thus OFF the application. User must have 3G connectivity
as a minimum.



New: User selects "New" to run a new campaign.



Client & Account Information: If the User has multiple
accounts, the relevant details are selected from the

drop-down menus.



Targeted Area Selection: The system prompts the
user to select the area required to market. The options
are "National” for country-wide campaigns; “‘Selected
Province(s)” for multiple or single provincial campaigns;
‘Manual” for marketers on the move and who wish to
target an area they are situated at; "Account Location” is
a pre-loaded geo-coordinate of the store.

The selection of the targeted area prompts Lead

™

GCener8or™ to search the database and gather all the
information relative to the selected store or area. This
includes information such as the geo-coordinates of
the store, the target market pertaining to the various
digital channels available and creative elements
available. The platform defaults to a selected radius of

10km around the store location.



The user has the ability to change the target

market radius



Select Creative Message: Once the market radius has
been selected, the system prompts the user to select
the creative message. These messages are PRE-LOADED
into the back end and cannot be tampered with, thus

ensuring brand cohesion.
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Unlock the power and
intelligence of one of South
Africa's largest consumer
databases. Max 160
Characters. NO2STOP.

Campaign Creative Previews: The creative message
previews are loaded for the specific digital channels they
were originally intended for. In this instance, messages
were created for SMS, email...
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and Social Media.



Select Campaign Budget: The user has full control over

budget allocations on a channel-by-channel basis.



In this instance the user selects to spend R500-00 on
the SMS channel. The system automatically calculates
the percentage reach of the total available market the
budget will obtain, as well as the total number of SMS

sends the budget will purchase.



The user continues to select the channels required for

the campaign. In this instance you select SMS, Facebook
and Google.



The system updates the total reach the campaign is

expected to achieve against the allocated budget.



Campaign Dates: The user is given the option to select
the date range for the campaign execution. The system
creates a brief summary of the total sends and displays
the time period on a channel-by-channel basis.



Campaign Summary: A comprehensive campaign

summary is generated, which the user has to check prior
to execution.



On acceptance of the campaign summary, a

one-time-pin is sent to the user, confirming the order.



Top-Up Credits: All campaigns are executed on a
PRE-PAID basis and the user must have enough credits
available. A summary of the user’'s current credit status is
generated as well as the amount required to run the new
campaign.



The user has the option of generating a pro-forma invoice
and performing an EFT or doing a PayFast payment.



Payfast®

If it's via PayFast, the amount will be deducted from

the user's account and deposited into Bastion & Flowe's
account.



Thank you

The user is informed of the successful transaction...



and is sent a brief note to say that the camypaign is
loaded. The dashboard on the users page will show

the pending campaign.



Get the POWER of
South Africa’s
premier digital
marketing platform.
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